April 1, 2016

Chairwoman Edith Ramirez
Federal Trade Commission
600 Pennsylvania Ave., NW
Washington, DC 20580

Dear Chairwoman Ramirez and FTC Commissioners:

Google played an April’s Fools prank on Gmail users. It backfired.! Spectacularly.” It
also appears to violate the 2011 consent order with the company that followed the rollout of
Buzz.’

Information is personally identifiable when “an authorship relationship connects the
individual to the information.”* Google’s “change” in the “service” modified information
concerning individual Gmail users, constituting a “new or additional sharing . . . of the
Google user’s identified information” under the FTC order.’

What do you plan to do?°

Sincerely,

Marc Rotenberg, President
EPIC

Claire Gartland
EPIC Consumer Protection Counsel
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